2021
MILESTONESH




CONTENTS

OVERVIEW
p.2

INTERVIEW
p. 4

CONCRETE STEPS FORWARD
p.8

A WIDE RANGE OF AWARD-
WINNING PRODUCTS

p. 10

PROTECT
p.12

FINANCE
p. 20

EMPLOY
p. 24

OUR GOVERNANCE TEAM
p. 30

A HIGH-PERFORMANCE GROUP
p. 34

THANKS

We would like to thank

our clients, partners and
employees who contributed
to the preparation of

this report.

*

AT THE HEARES
OFOUR
MISSION

E GENERALE ASSURANCES (8

Working in synergy with all the retail banking,
private banking and financial services business lines,

Societe Generale Assurances is at the heart of

Societe Generale Group’s development strategy.

We continue to expand our distribution model through
development of external partnerships.

We offer a full range of products and services to meet the
needs of personal, business and corporate customers in Savings
Life Insurance, Retirement Savings and Personal Protection.

As the trusted partner of our customers, we combine

financial strength with dynamic innovation and a sustainable
development strategy driven by the expertise and
commitment of our 2,900 employees.
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OVERVIEW

FRANCE ABROAD

LIFE INSURANCE GERMANY CZECH REPUBLIC

CAP Societe Generale Assurances Komeréni Pojistovna
= SOCE Germany

: ITALY
Antarius
Groupe Crédit du Nord

Komeréni Pojistovna is ranked No. 1 “best life insurance
company 2021” on the Czech market.
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FROM RESILIENCE

TO ACTION

Philippe Perret, hello! Following
an unprecedented yearin 2020,
the company’s 2021 results show
significant growth. How would
you describe this performance?

P.P.: The health crisis and the severe
economic slowdown in 2020 affected
our business and our financial
performance. In this difficult climate,
our business model demonstrated
its resilience and significantly limited
the impact. 2021 heralded the return
to a near-normal situation from an
economic viewpoint. For Societe
Generale Assurances, it was a year
of strong and profitable growth.

For example, our net result was 16%
higher than in 2020 at 421 million
euros, and 10% higher than 2019,
the last year before the crisis. 2021
represents much more than just
arecovery.

#2021 represents
much more than
just a recovery.”

PHILIPPE PERRET,
Chief Executive Officer
of Societe Generale Assurances

Overall, in terms of business
activity, what were the main
driving forces in 2021?

P.P.: All our businesses, from savings
life insurance to protection, saw
growth in 2021, in all regions in
which we operate. It is worth noting
the exceptional performance of
savings life insurance, with growth
in outstandings of 8% relative

t0 2020 to 136 billion euros, with
unit-linked activities accounting for
37%. In France, we outperformed
our competitors by 8 points in this
product mix. We also continued

to gain market share in a fiercely
competitive environment. Unit-
linked products accounted for 44%
of gross inflows in 2021, in line with
our targets.

Diony Lebot, as Deputy Chief
Executive Officer of Societe
Generale group and Chair of
Sogécap’s Board of Directors,
what is your view of 2021?

D.L.: Societe Generale group
presented the best financial results
in its history and Societe Generale
Assurances was a clear contributor
to this with its record results. The
Group has solid fundamentals, with
a high-quality loan portfolio and
high capital ratios. This situation

gives us confidence for the future
and validates the strategy we have
followed in the last few years.

Looking ahead, the Group has
launched some major projects over
the last few months. In the light of
this, what are the aims for Societe
Generale Assurances?

D.L.: That’s right, there are major
transformative projects underway.

I am thinking of course of Vision 2025
project to merge Credit du Nord and
Societe Generale’s retail banking
networks in France. I’'m also thinking
of the acquisition of LeasePlan by
ALD, as well as the conversion of
Komer¢ni Banka, our subsidiary in
the Czech Republic, into a digital
bank, to mention just a few. You will
note that each of these projects has
a significant “insurance” dimension,
which confirms the synergetic nature
of insurance activities within the
Group.

P.P.: To follow up on Diony’s
comments, | would say that all these
projects are opportunities

SOCIETE GENERALE ASSURANCES - 5

“These projects are
opportunities to
continue to develop
by offering innovative
solutions.”

PHILIPPE PERRET

to develop further by offering
innovative solutions that respond
better to the expectations of our
clients and distributor partners of
Societe Generale group. If | had to
highlight one of the Group’s projects,
it would without doubt be Vision
2025. There is huge potential among
clients of the retail banking networks
in France. The creation of a new
bank, whose identity will incorporate
the role of insurer, represents a
major cultural shift, which will give a
significant boost to selling insurance.

In a complex regulatory and
competitive environment in which
client expectations are changing
rapidly, how can Societe Generale
group stay ahead of the game and
how can the Insurance business

“There are major

. . 2 L]

unit help it to do so? tra nsformatlve
D.L.: Right now, we are lucky enough projects
to be able to benefit from very solid

franchises, the highest market underway."

standards and a clear focus on the

future. 1 am thinking, for example, of
“ALD-LeasePlan”, which will become
aworld market leader in sustainable

DIONY LEBOT,
Chairman of the Board of Directors
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“Insurance can
and should
play a major
role, as it offers
a real value
proposition

to clients,
generating
satisfaction
and therefore
loyalty.”

DIONY LEBOT

mobility solutions, just as new forms
of mobility are starting to grow fast.
I’m also thinking of Boursorama, an
innovative, 100% digital operator, for
which we have big growth ambitions.
The acquisition of ING’s clients

in France is one sign of this. In all
these projects, insurance can and
should play a major role, as it offers
areal value proposition to clients,
generating satisfaction and therefore
loyalty.

P.P.: Of course, | agree with
everything Diony has said. | would
add that other segments of the
insurance market could also

change in the months and years
ahead. I’'m thinking in particular of
preparing for retirement, which is a
central concern for people in France.
The Pacte law has reshuffled some
of the cards. We have created the
“Group Retirement and Employee
Savings” business line and arein
the process of strengthening our
position in order to gain market share.
Societe Generale Assurancesisin

a position to capitalise on all these
structural changes. The “ASSU 2025”
transformation programme was
successfully launched at the start of
the year. We are in a better position
than ever to address all the challenges
that lie ahead.

“A lot of effort
has been made
over the last
few years, but
we are clearly
not there yet.”

PHILIPPE PERRET

You have announced the end

of Societe Generale group’s
operations in Russia. Could you
clarify this decision?

D.L.: The events in Ukraine have
created geopolitical turmoil that
raises serious questions about the
possibility of operating in Russia
in the future. This seemed to us to
be the most appropriate decision.
It allows us to ensure the safety of
our employees and the interests
of our clients, in accordance with
international sanctions and proper
risk management.

P.P.: This rational decision, which

is difficult but entirely manageable,
turns the page on 15 years of
development for Societe Generale
Assurances. Of course, it does not call
into question our aims for expansion
both in France and abroad.

CSRis taking on considerable
importance from a regulatory
viewpoint, but also and above all
in terms of clients’ expectations.
What is your response to this?

D.L.: Itis now a key element

in decision making within our
various business lines. From this
viewpoint, Societe Generale group
is taking action and is one of the
most responsible banks. It has

been recognised as such by the
International Financing Review,
which named Societe Generale bank
of the year for sustainability. Our
commitment covers everything we do
and this aspect is a core element of
our purpose.

I would also like to emphasise the
subject of diversity and inclusion.
This is a subject that is close to my
heart and in which considerable
efforts have been made. For example,
we are a signatory of the Women’s
Empowerment Principles and have
announced our desire to achieve the
target of at least 30% women within
the Group’s executive bodies in the
short term.

P.P.: Societe Generale Assurances is
fully involved in this approach and a
lot of effort has been made over the
last few years, but we are clearly not
there yet. Our gender balance score
has improved for the fourth year in
arow to 94 out of 100, which clearly
demonstrates the results of the
structural measures we have taken.
We are also working on systematically
incorporating responsibility and
social concerns into the products and
services we offer. Our clients are now
conscious of the meaning they give

to their savings: that is why we offer
them 100% SRI policies. Our approach
alsoincludes Protection products, for
which we have obtained the “Positive
Assurance” label from the Institut of
I’Economie Positive. This label is all
the more important as it also takes
account of prevention, which is now
more central than ever to what makes
us stand out from our competitors.

“Our commitment covers
everything we do and this
aspect is a core element

of our purpose.”

DIONY LEBOT

SOCIETE GENERALE ASSURANCES -

“We are ina
better position
than ever to
address all the
challenges
that lie ahead.”

PHILIPPE PERRET
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CONCRETE

STEPS FORWARD

Carbon neutrality
APRIL 2021

MEMBER OF THE NET-ZERO ASSET

OWNER ALLIANCE

By joining this alliance, we have stepped up our
climate commitments and made an undertaking
to make our investment portfolio carbon neutral
by 2050. It is an illustration of our desire to act
quickly and concretely for the climate transition.

Vision 2025
OCTOBER 2021

A KEY CHALLENGE
FOR SOCIETE GENERALE GROUP

This programme, which aims to merge the

Societe Generale and Credit du Nord retail banking
networks in France, puts the group’s positioning

as a bank and insurance company at the heart of
Societe Generale’s DNA. The creation of this new
bank will enhance the personalised support offered
to clients for all their savings needs, preparing

for retirement and protecting their families and
assets. This is a real opportunity to respond to their
needs for security and provide them with more
insurance products.

Responsibility
APRIL 2021

SUSTAINABLE INVESTMENT

IN THE REAL ECONOMY

Savers wanting to contribute to the economic
recovery can invest in French companies by means
of innovative products and funds with the “Relance”
label. The 100% responsible product “La Nouvelle

Génération d’Epargne” generated inflows
of 1.4 billion euros in 2021.

#2021 marks the
return to a solid
growth trajecto
demonstrating ou
shared ability to adapt
and high level
involvement.”

Preparing
for retirement

FEBRUARY 2021

HYBRID PRODUCTS THAT CAN BE ADAPTED

TO EACH CLIENT SEGMENT

We address the expectations of individuals,
corporate and their employees preparing for
retirement with dedicated products, user-friendly
and instructive digital pathways, innovative and
customised services and tailor-made support.

SOCIETE GENERALE ASSURANCES - 9
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96%

OF EMPLOYEES
IN FRANCE TRAINED
IN ESG CRITERIA

Quality of our

products and services
OCTOBER 2021

“POSITIVE ASSURANCE” LABEL

FOR OUR INSURANCE OFFERING

Our car, home, personal accident, health, assisted
living cover, senior assisted living cover and

term life insurance policies have been awarded
the “Positive Assurance” label by the Institut de
I’Economie Positive, the first body to assess the
positive impact of insurance products on the basis
of two requirements: whether they are socially
responsible and ecologically sustainable.
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A WIDE RANGE
OF AWARD-WINNING
PRODUCTS

SAVINGS

INDIVIDUAL SAVINGS RETIREMENT SAVINGS
« Life insurance « Individual Retirement schemes

« Capitalisation « Corporate Retirement schemes
« Pension funds
« Annuities

The Oscar for best policyholder
service was awarded by Gestion
de Fortune magazine for the
entire product range distributed
by Societe Generale group’s

retail bank.

AWARDS
SAVINGS LIFE INSURANCE RETIREMENT SAVINGS
EBENE SECURITE INFRA EURO PER ACACIA
« Gold trophy for C +2021 Argus d’Or « Gold victory 2021 life annuity
bank life policies award o top pick
« Best retirement savings
P MULTISUPPORT plan 2021 for retail products
. O§car for bes.t SOSRMLSNCE = « Oscar for best retirement savings
high-end policy )l « Oscar for best life i b
- insurance policy plan insurer-bancassurer
- with assets under « 2022 Label of Excellence
management of less oy
+2022 Label than 1 billion euros @
of Excellence )l PER PALISSANDRE
- TRCET S5 ENTREPRISES
« Oscar for best life o= "Oscarforbest policy
insurance policy ”@* corporate PER
o, SEQUOIA with assets under +2021 Label of Excellence
f * Oscar for management of e
[ @) best profiled 1-5 billion euros
. management - Gold trophy for : PERLIGNAGE '
= life insurance wealth management « Oscar for best retirement savings
- policy - cautious Sl EEr CERES plan contract marketed by wealth
0* management management advisors
+2022 Label PATRIMEA PREMINUM
i of Excellence « Gold trophy for online AS L )
G « Oscar for best new retirement
savings plan contract
NOUVELLE « Gold victory 2021 for consumer

LETROPHEE  GENERATION

DELASSURE  D’EPARGNE
+2021 “Trophée
de 'Assuré”
gold award

products

« Best retirement savings plan 2021
for online products

PRIMOPER

« Oscar for best policy individual PER CGP

« “Positive Assurance” labels are awarded by the Institut de ’Economie Positive (IEP) and assess the positive impact of insurance
products on the basis of two main requirements: offering products that are socially responsible and ecologically sustainable.

« Les Trophées d’Or are awarded by journalists from Le Revenu for a period of one year as of April 2022.

« Le Trophée d’Or 2021 de UAssurance was awarded on September 30, 2021, to “Nouvelle Génération d’Epargne” by a panel of consumers.

« Le Trophée de Bronze 2021 de ’Assurance was awarded on September 30, 2021, to Assurance “Flotte Connectée” by a panel of specialist

Jjournalists and industry professionals representing all members of the insurance industry.

« LArgus d’Or was awarded on June 7, 2021, by a panel of industry professionals brought together by the LArgus de [’Assurance editorial team.

PERSONAL PROTECTION

« Term life insurance

« Funeral expenses cover

« Long-term care insurance

« Personal accident insurance

HEALTH INSURANCE
« Individual health insurance
« Group health insurance

CREDIT LIFE INSURANCE
GROUP LIFE INSURANCE

The “Positive Assurance” label from the Instit

Q I’Economie Positive (IEP) has been aw
following policies: Généa, Assurances
Garantie Autonomie Senior, Garantie Auton: \
Complémentaire Santé Societe Generale, Multirisque
Habitation and Assurance Automobile.

INDIVIDUAL PROTECTION AND OTHER RISKS

@ @
« Oscar for bt
" best term life
S insurance policy S 3
» Two 2022 Labels o

of Excellence

|
|
|

saw.  ASSURANCE P —
o ACCIDENTS DE LA VIE fd

« Two 2022 Labels \ )l
= of Excellence \._.:,.

S

«2022 Label of Excellence

PROTECTION

AWARDS

GARANTIE AUTONOMIE SENIOR

/i =y r”. )
f « Oscar for best long-term care
)l insurance policy

OCIETE GENERALE ASSURANCES - 11

PROPERTY & CASUALTY INSURANCE
« Car insurance

» Home insurance

« Multirisks insurance for professionals
« Executive liability insurance

+ Mobile phone/tablet insurance

OTHER RISKS

» Legal expenses insurance

« Loss of employment insurance
« Means of payment insurance

« Financial losses insurance

» Cyber-risk insurance

~(

GARANTIE OBSEQUES

SOCIETE GENERALE

« Oscar for best funeral
cover policy

+2022 Label CREDIT LIFE INSURANCE

of Excellence .
52 CAR INSURANCE
Q « Two 2021 Labels

of Excellence

ASSURANCE AUTO

GENEPRO

« Oscar for SMART FLEET
best Madelin INSURANCE
protection policy esTROpHEes. * Trophée de

DE L'ASSURANCE B
Lamonze 20011 ’Assurance 2021
Bronze award

« PER Acacia and PER Matla voted best retirement savings plans 2021 for retail products by Challenges magazine in association
with Retraite.com and Péricles Consulting, as of October 7, 2021.
« Les Victoires 2021 for retirement savings plans were awarded by journalists from Le Particulier in November 2021 for a period of one year.
« Les Oscars are awarded by a panel of journalists from Gestion de Fortune magazine and industry professionals representing all members
of the insurance industry for a period of one year as of April 2022.
« Les Labels d’Excellence are awarded by journalists from Les Dossiers de I'Epargne for a period of one year. These Labels were obtained
between May and June 2021 for the 2021 Labels and between November 2021 and March 2022 for the 2022 Labels.
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Protect

Because our job consists of evaluating, preventing
and managing the risks relating to human activity,
we know how to provide the right solutions for our clients
and offer them the best cover to suit their needs.

SOCIETE GENERALE ASSURANCES -

13
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LEVERAGE AND GIVE MEANING

TO OUR CLIENTS SAVINGS

As an insurance company, we promote
responsible life insurance savings products

by means of more than 1,000 responsible

funds allowing our clients to invest in projects

or companies meeting environmental and

social criteria. These funds had outstandings of
13 billion euros at the end of 2021. We promote
sustainable investment in the real economy
through innovative products such as Sécurité
Infra Euro - the first themed fund in euros in

its category allowing our clients to make a
significant investment in infrastructure projects
that meet environmental, social and governance
(ESG) criteria, and funds with the “Relance” label,
which allow savers to contribute to the economic
recovery. In 2021, the latest generation savings of
100% responsible, open architecture unit-linked
funds accessible to everyone generated inflows
of 1.4 billion euros. Through the investments of
the euro funds this represents a commitment

to invest more than 1 billion euros in “Relance”
equity loans and “Relance” bonds. This very solid
momentum in life insurance savings has been
supported by all of Societe Generale group’s
networks in France, across all client segments
(retail banking, wealth management and private
banking). At the same time, we are continuing

to capitalise on our two flagship franchises:

in France, Oradea Vie, the subsidiary dedicated to

external partnerships, which generated premium
income of 1.6 billion euros in 2021 (up 72% on
2020), and in Luxembourg, Sogelife, the leading
name in the private banking markets, which
generated premium income of 2.3 billion euros
in 2021 (up 31% on 2020).

As a leading name in the retirement savings
market in France, with pensions and employee
savings outstandings of 26 billion euros at the
end of 2021, we offer products suited to each
client segment, including individuals, small
businesses, companies and their employees.

We offer our clients solutions that allow them

to benefit from a broad range of high-performing
financial products and a high level of flexibility
in their savings, user-friendly and instructive
digital pathways, innovative and customised
services, and tailor-made support. To help

our individual clients, we have developed an
educational platform offering centralised access
to all information and services needed for easy
retirement preparation. In addition, we have
increased the support provided for our corporate
clients in setting up their employee savings

and retirement savings schemes by offering a
one-stop approach within Group Retirement and
Employee Savings” business line.

INGRID BOCRIS
Bancassurance
and Digital
Development

“We are continuing to implement
our digital bancassurance strategy,
continually optimising client and
advisor experiences in order to offer
the most customised experience
possible and capitalising more

and more on targeted use of data.”

Al
13 bnEUR

OF OUTSTANDINGS
IN RESPONSIBLE FUNDS

=

Over 1,000

RESPONSIBLE
FUNDS

LAURENT DOUBROVINE

Partnerships and
Corporate Development

“Partnerships constitute a key
element of diversifying our
business model, in both savings
life insurance and protection.
They provide a growth driver and
offer strong, profitable growth,
with both the Group’s internal
and external partners.”

SOCIETE GENERALE ASSURANCES - 15

HELPING OUR POLICYHOLDERS
TO DIVERSIFY THEIR SAVINGS

In a financial climate that has long been
characterised by low or negative interest rates,
we have helped our clients to increase the value
of their assets by offering a wide range of unit-
linked products, offering attractive opportunities
for diversification in euros, in return for taking a
risk. We then launched a “bonus” offer in 2021

for retail banking and private banking clients of
Societe Generale and the Credit du Nord Group
and clients of Oradea Vie. The principle is simple
and clear: the client receives a higher interest rate
on the fund in euros, depending on the proportion
of unit-linked investments in their policy, up to
50% if they hold more than 50% unit-linked
investments.

MATLA, AN INNOVATIVE
PERSONAL PENSION PLAN

Boursorama Banque clients can subscribe to Matla,
a personal pension plan developed by Oradea Vie.
This new product is accessible, modular, 100% digital
and benefits from a wide range of 100% socially
responsible investment (SRI) funds, constituting a
real innovation on the French market. It is also the
first personal pension plan offered by Boursorama
Banque to its clients to help them prepare for
retirement. This simple and transparent product
allows Boursorama to target its entire client base,
including the youngest.

REWRITING SAVINGS LIFE INSURANCE
CONVENTIONS IN MOROCCO

In 2007, our subsidiary La Marocaine Vie (LMV)

was the first company in Morocco to offer multi-
investment policies on the Moroccan market, allowing
clients to diversify their savings by investing in both
LMV’s general fund and in unit-linked funds. In 2021,
LMV continued to innovate by coming up with a new
product allowing income generated by the funds
selected to be paid annually into the saver’s bank
account, rather than being automatically reinvested in
the policy. This means that the policyholder can benefit
from some of the savings built up without having to
request an advance or surrender the policy.
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TOWARDS GREATER
PERSONALISATION
AND DIGITISATION

Continually improving client
satisfaction is a key element
of our strategy. The aimis

to enable clients to enjoy the
personalised experiences they
want, with a simplified process
and the right level of autonomy.
This personalised approach to
the products offered, contacts
and communications, made
possible thanks to our expertise
in using data, helps to increase
the value perceived by our
policyholders. In Protection, we
offer a comprehensive digital
range tailored to each client
segment, in both property and
casualty insurance and personal
protection. Our car, home and
health insurance products are
more modular, in order to respond
to the specific needs of each
client. In 2021, we continued

to enhance our offering in order
to address new challenges, such
as preventing cyber-bullying

for individuals, and offering

11

61%

INCREASE IN 100% DIGITAL
PROPERTY & CASUALTY
INSURANCE SALES

cyber-risk and Multirisks insurance
for professionals. We offer clients
of Societe Generale networks a
seamless experience thanks to
comprehensive omnichannel
systems (branches, phone,
website, mobile app). In 2021,

in property and casualty
insurance, 100% digital sales
increased by 61% (compared

to 2020), representing 10% of
total sales, and telephone sales
increased by 22% in car insurance
and 36% in home insurance.

We are developing turnkey
solutions thanks to APIs
(Application Programming
Interfaces), such as Alabri, an home
insurance for Boursorama Banque
clients, which offers a quick and
easy 100% online application
process and personalised, d la
carte and transparent pricing.
Since it was launched in November
2020, more than 12,700 policies
have been taken out.

LR
7

PROTECTION PRODUCTS
WITH THE “POSITIVE
ASSURANCE” LABEL

Finally, we are permanently
adapting our processes in order
to offer our clients new services,
offering them the choice of how
compensation is paid in the event
of a claim (cash payment, repair

in kind, etc.), and introducing an
interactive voice server to optimise
call handling, which increases
client satisfaction.

+2 M

PHONE
CALLS HANDLED

-

PHILIPPE BOURRIN
Customer
Relationship France

>

Our employees use their expertise to
foster a unique and personalised client
relationship, in order to respond to the
expectations of our policyholders each
IE"ﬂe they interact with us.”

I

M’
| T A

REPORTING CLAIMS ONLINE
AFTER A WEATHER EVENT

In order to strengthen our close, trust-
based relationships with our policyholders,
a new online service for reporting claims after
a weather event (storm, hail, gale, etc.) is
available 24 hours a day, seven days a week

in order to pass on information in a fluid and
secure manner. Once the claim has been
reported online, the client receives an email
confirmation. The client will then be called
back by a claims-handling advisor to decide

on the most appropriate solution. They can
then track handling of their case in real time
by logging onto their account. This service,
alongside phone claims, offers an optimised
client experience and will be extended to other
types of claim in the next few months.

SOCIETE GENERALE ASSURANCES - 17

INSTANT PAYMENT
OF COMPENSATION FOR CLAIMS

The health crisis has highlighted how our clients’
habits are changing, with the tendency to prefer
digital contact and electronic forms of communication
and management. Another increasing expectation

is the desire for immediacy in the products and
services offered. So once a claim has been processed,
compensation can be paid into the clients’ bank
account in a few seconds. At the same time, the client
receives an SMS to notify them of the payment and
the information is updated in their Societe Generale
Assurances account.

TOWARDS A MORE DIGITISED
CLIENT EXPERIENCE

Societe Generale’s retail banking clients in France
holding a life insurance savings or personal protection
policy can receive their transaction statements and
payment notices in fully electronic and secure format
on their online account. This more economical,

more practical and more environmentally friendly
approach improves the client experience. Digitisation
and electronic archiving of client documents form
part of a process of improving operating efficiency
and sustainable development by limiting paper
consumption and reducing the carbon footprint.

LAURENT DUNET
International

“International activities are continuing
to play their role in boosting growth
and profitability, as they have done

for the last twenty years or so, by rolling
out our strategy of selling products

to the Group’s clients and developing
our external partnerships.”
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AIRY GROSCOLAS
Resources

“We are continuing to invest in
digital technology, client experience
and data use coupled with artificial
intelligence. These developments
are decisive if we are to continue to
meet our clients expectations.”

529,000

VEHICLES INSURED

AND BEHAVIORS

Our technological know-how and our expertise in mobility
are delivering fast growth in car fleet insurance both

in France and abroad. At the end of 2021, we insured
529,000 vehicles (an increase of 13% on 2020). In synergy
with our partner ALD Automotive, market leader in
corporate vehicle mobility solutions and a subsidiary

of Societe Generale group, we are responding to new

uses by developing products for smart cars, electric
bicycles and leasing vehicles for individuals. We are
also contributing to the development of green mobility
by offering users multi-mobility products. As part of the
mobility ecosystem, in 2021 wejo{ned a consortium to
passport solut\l_o'n for smart cars.

| 161 mEur

IN PREMIUM INCOME

CONTINUATION OF OUR COMMITMENT
TO SUSTAINABLE FINANCE

We are one of the first insurers to have the positive impact
of our insurance products evaluated by IEP (Institut de
I’Economie Positive). This label assesses the positive
impact of insurance products on the basis of two main
requirements: offering products that are both socially
responsible and ecologically sustainable. We have obtained
the label for seven of our insurance products. We are
therefore contributing to a sustainable economy and
positive finance by incorporating CSR into our insurance
products and services, and by helping our policyholders to
adopt a responsible approach in both savings life insurance
and protection.

CYBER-BULLYING

PREVENTION INSURANCE
Moonshot Insurance, our assurtech subsidiary,
has launched a new insurance product to
prevent and protect families against
cyber-bullying. To take effective action against
the mass dissemination of hateful messages on
social media, this product combines Bodyguard.
ai’s unique technological solution in Europe
(app to protect against toxic content on social
media) with Moonshot Insurance’s innovations

SMART CAR PASSPORT SOLUTION
IN THE EXPERIMENTATION PHASE

In order to keep up with changes in society and mobility uses,
particularly within our area of expertise, namely car insurance,
we have joined a consortium to develop a smart vehicle passport
solution. This solution aims to enable the driver or owner of

the vehicle to reliably manage their vehicle’s data for everyday
use, buying, selling or maintenance. It is currently being tested,
but ultimately aims to develop a multi-operator platform of
certified vehicle data using the native properties and capacity

of blockchain technology to adapt to changes in data volumes.
This forms part of a collaborative approach to sharing and using
vehicle data on the French market.

in insurance and prevention. This innovation
has already won two awards at the 20th 2021
Trophées de Assurance awards: gold in the
Civic Innovation category and silver in the
service category.
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Our partners’
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Finance

In a world in which investment can have a real impact,
we have one key driving force at Societe Generale Assurances:
our shared and ambitious vision of sustainable investment
as a powerful means of transformation.
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are acting to help the environment, climate

and more generally society as a whole. In 2021,
within the framework of Societe Generale
group’s commitments and initiatives of the Paris
Agreement, we made major commitments in
responsible finance, in particular by joining
the Net Zero Asset Owner Alliance and pledging
to reach carbon neutrality in our investment
portfolio by 2050. We have also made a
commitment to reducing the carbon footprint
of our equity and corporate bond portfolios by
30% by 2025 relative to 2018 and doubling our
green outstandings between 2020 and 2025

to 6 billion euros. As a long-term investor, we
support the energy transition and we are playing
a partin combating climate change. At the end
of 2021, the total amount of “green” investment
in our asset portfolio came to 4.7 billion euros,
up 70% compared to 2020.

SUSTAINABLE INVESTMENT
IN THE REAL ECONOMY

By managing our financial assets responsibly, we

We incorporate social and environmental
criteria into all our products. In savings life
insurance, we promote sustainable investments
in the real economy by means of innovative
products and funds with the “Relance” label,
which allow savers wanting to contribute to

the economic recovery to invest in French
companies, as illustrated by Primo Pact and the
Sécurité Infra Euro fund. With the new savings
range in France and the 100% SRI unit-linked
contract in Luxembourg, our clients have

access for the first time to a wide range of open
architecture and 100% SRI unit-linked products.
Furthermore, for our real estate investments, we
prefer investments with a significant energy
efficiency component. At the end of 2021,

our portfolio of properties with environmental
certification amounted to 3.4 billion euros.

¥

3.4 bnEUR

OF REAL ESTATE
INVESTMENTS
WITH ENVIRONMENTAL
CERTIFICATION

g

4.7 bnEUR

OF “GREEN” INVESTMENTS
(UP 70% VS. 2020)

MAI NGUYEN

Finance,
Investments
ENANN'S

“As a bancassurer, we have
an essential role to play

in creating a sustainable
society. That is why we
have made significant

commitments over a number
of years to contribute to
positive finance and involve
our policyholders in our
approach as a responsible
investor.”

SOCIETE GENERALE ASSURANCES -

STEPPING UP
OUR COMMITMENT TO
PROTECTING BIODIVERSITY

As a responsible company, we are committed

to reducing our impact on the environment

within the framework of what we do and how

we operate, and in particular working to protect
biodiversity. In 2021, a new eco-responsible project
was carried out in partnership with EcoTree,

a start-up specialising in the ecological and economic
protection of French forests and biodiversity,
providing funding for the restoration of a wetland
in La Trinité, Brittany. 35 hectares of dried out land
transformed by agricultural activity have been
restored as wetlands, encouraging the return of
flora and fauna.

SOGELIFE IN LUXEMBOURG
OBTAINS THE “RESPONSIBLE
BUSINESS” LABEL

The CSR (Corporate Social Responsibility) strategy

23

of Sogelife, our subsidiary in Luxembourg, has obtained

the ESR “Responsible Business” label from the

National Institute for Sustainability and Environmental

Responsibility (INDR), a leading name in CSRin

Luxembourg. Recent examples of the implementation

of this strategy include the launch of “Sogelife
Positive Investment” a savings life insurance product
100% dedicated to Socially Responsible Investment
(SRI) and 100% to unit-linked investments.
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Employ

We are changing our management and organisational practices
in order to respond to our employees’ aspirations, and to recruit

new talent and support talented people throughout their careers.

SOCIETE GENERALE ASSURANCES -

25
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PROMOTING DIVERSITY
AND CREATING A WORKING
ENVIRONMENT THAT

ENCOURAGES DEVELOPMENT

We share with our 2,900 employees
in France and abroad a common
culture of being a responsible
business. We want to make
Corporate Social Responsibility
a core aspect of what we do. In
order to raise our employees’
awareness of this essential issue,
we invited them to undergo at
least one training programme

on the subjectin 2021. As a
result, 96% of employees in
France received training on
Environmental, Social and
Governance (ESG) criteria.

We have made diversity a
priority, as reflected by the
improvement in our gender
balance score from 78/100 in
2018 to 94/100 at the end of 2021,
and the signing of agreements

to ensure professional equality
between men and women and
support the employment and

retention of people living with
disability. We have developed
rewarding and innovative

career paths for our employees,
endeavouring to offer a wide
range of training options and
help make them more employable,
in keeping with the needs and
development of the job market.
Our employees can take charge
of their own career development
using simple tools that can be
accessed at any time (e-learning
and open access MOOC). In 2021,
70,000 hours of training were
provided. Since 2020, we have
helped our employees to organise
hybrid working through the
“Future of Work” scheme, which
has entailed assistance with
learning about digital tools, rolling
out the flexible working system
and onboarding new employees
remotely. Finally, we have

O~0
A2

27%

OF PEOPLE HIRED ON PERMANENT
CONTRACTS ARE AGED UNDER 25

maintained our recruitment
policy targeting young people,
renewing around 115 work-study
positions and reserving 27%

of new permanent posts for
under 25s.

O
[

115

WORK-STUDY POSITIONS

BRUNO GERIN-ROZE
Human Resources

“Societe Generale Assurances has made
diversity, quality of life at work and
professional development central

to its priorities.”

OF

94/100

GENDER BALANCE SCORE

SOCIETE GENERALE ASSURANCES -

THE FUTURE OF WORK PROGRAM

The health crisis has prompted a rethink of how
we work, coordinate and collaborate. Challenges
have emerged in terms of organisation,
relationships and working together. These new
ways of working have made us question the role of
the office and the need to work on site. Since the
health crisis began, we have helped our employees
to address this issue, and in 2021, the “Future of
Work” programme was created. Over the course

of 2021, conferences were held for managers on
management, information channels, hybrid team
organisation, detection of weak signals

and collective energy, attracting around

700 participants.

A 100% DIGITAL SPACE
FOR NEWCOMERS

27

A dedicated 100% online space has been created to help
with the integration and onboarding of new employees.

It gives new employees and their managers practical

documents, information about the onboarding process

and the next steps, useful contact details and help
with finding your bearings at each of the three sites
in France. This space has been jointly developed

by around 20 employees/managers belonging to
the innovation community formed from all of the
company’s departments.
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ENGAGEMENT

Our employees are encouraged to act responsibly,
abiding by a strict ethical framework shared by all.
In 2021, we continued to roll out the “Culture and
Conduct” program, with the aim of establishing a
culture of responsibility and applying the insurance
industry’s most exacting internal control and
compliance standards. In 2021, 2,270 employees
were trained in the Code of Conduct, which
constitutes the basis of Societe Generale group’s
business ethics. Our employees are also regularly
informed about how to manage inappropriate
behaviours. We help our employees keep up with
changes in the use of digital tools, an important
way of limiting carbon dioxide emissions and
combating climate change, by means of awareness-
raising campaigns and sharing of best practices.
Throughout the year, we were involved in a range of
community initiatives across all regions, particularly
to help young people.ln Luxembourg, Sogelife
gave its support to Life Project For Youth (LP4Y),
a charity created in 2009 that helps socially
excluded young people aged 17 to 24 into society
and the workplace. In Morocco, our subsidiary
distributed essential medicines and computers
to the charity Fiers & Forts, helping to fight the
social exclusion of underprivileged children.

PROMOTING RESPONSIBLE
BEHAVIOURS AND EMPLOYEE

In Poland, a grant was awarded to the Good
Initiatives Foundation, which protects children
and young people who are unable to defend
themselves.ln Romania, we helped the

charity Fundatia Sf. Dimitrie to contribute to
keeping young people living with disability

in employment and continue to develop

social and education programs for children
from underprivileged families. In the Czech
Republic, we supported the Cécko project,
which aims gets the education system (primary
schools and education centers) involved in
sustainability (circular economy) through real
and verifiable practices. In France, since 2020,
we have sponsored the charity Energie Jeunes,
which works in deprived areas to prevent young
people dropping out of school. This activity gives
employees the opportunity to get involved by
means of skills sponsorship, talking at schools
alongside volunteers from the charity.

DANIEL JOST
Corporate Secretary

“The CSR by Design project has
become a core part of our business
culture, allowing us to incorporate
CSR into everything we do.”

o,
A

265

RECOMMENDATIONS FROM
CO-OPTING
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“MOVE FOR YOUTH” CHARITY
CHALLENGE: AN IMPRESSIVE
GROUP EFFORT

Around 200 of our employees took part in the
“Move for Youth” charity campaign to cover

as many kilometres as possible to support forty
local and international charities involved in

the education and employment of young people.
More than 1 million kilometres were run,

walked or cycled in two weeks by all employees
of Societe Generale group around the world,

and more than 1 million euros was donated to
the charities involved.

CIVITIME: THE CSR ADVENTURE

Our employees have been invited to (re)discover, alone
or as part of a team, the challenges of CSR and to test
their knowledge in mini quizzes about responsible
digital technology, good relationships and working
conditions, disability in the world of work, and
environmental impact. In the space of 15 days, more
than 52 teams took part in the adventure, raising
employees’ awareness about social and environmental
issues now and in the future. The fun and educational
game platform will still be accessible for another year,
giving everyone the opportunity to play or play again
on their own.

OVER 200 EMPLOYEES TRAINED
IN FIRST AID

First aid covers techniques for helping victims of an
accident, disaster or problem compromising their
health. The aim is to minimise the consequences of

a life-threatening incident while also ensuring that
people survive. Each year in France, around 20,000 lives
could be saved by using first aid. To raise awareness
and train our employees in these first aid techniques,
we held a webinar run by D’un Seul Geste, a start-up
specialising in innovative ways of learning first aid in
the workplace, primarily by means of virtual reality.
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OUR GOVERNANCE TEAM

The Board

of Directors
approves
strategic
decisions and

ensures that they

are correctly
implemented.

DIONY LEBOT
Chairman of the Board
of Directors, Deputy
Chief Executive Officer
of Societe Generale

group

Board of directors as of April 1, 2022.

HEADS OF ENTITIES IN FRANCE

SOGECAP

PHILIPPE PERRET

Chief Executive Officer, Director
MAI NGUYEN

Deputy Chief Executive Officer,
Director

INGRID BOCRIS

Deputy Chief Executive Officer
LAURENT DOUBROVINE
Deputy General Manager

LAURENT DUNET
Deputy General Manager

DIRECTORS

PHILIPPE PERRET

Head of the Insurance Business Unit,
Chief Executive Officer of Sogécap,
member of Societe Generale group
Management Committee

SYLVIE REMOND

Former Head of the Service Unit Risks,
former member of Societe Generale
group Management Committee

MARIE-CHRISTINE DUCHOLET

Head of Societe Generale retail banking
in France, member of Societe Generale
group Management Committee

PATRICK FOLLEA

Head of the Wealth and Asset
Management Business Unit,
member of Societe Generale
group Management Committee

AURORE GASPAR-COLSON

Deputy Head of Societe Generale
French retail banking, member of
Societe Generale group Management
Committee

AGATHE ZINZINDOHOUE
Societe Generale group Treasurer

SOGESSUR

INGRID BOCRIS
Chief Executive Officer

PHILIPPE BOURRIN
Deputy Chief Executive Officer

ANTARIUS

INGRID BOCRIS
Chief Executive Officer

JEROME LERICHE
Deputy Chief Executive Officer

GAELLE OLIVIER
Deputy General Manager and Chief
Operating Officer of Societe Generale

group

SEBASTIEN PROTO
Deputy General Manager
of Societe Generale group

MAI NGUYEN

Deputy Chief Executive Officer
of Sogécap, Head of Finance,
Investments and Risks at
Societe Generale Assurances

BENOIT OTTENWAELTER

Former Chief Risk Officer at Societe
Generale group, former member of
Societe Generale group’s Executive
Committee

MICHEL LUNGART
Independent Director

STATUTORY AUDITORS

DELOITTE & ASSOCIES,
ERNST & YOUNG AUDIT

ORADEA VIE

LAURENT DOUBROVINE
Chief Executive Officer

FREDERIC COIN
Deputy Chief Executive Officer

MOONSHOT INSURANCE

LAURENT DOUBROVINE
Executive Chairman

THIBAULT DURAND
Chief Executive Officer

SOCIETE GENERALE ASSURANCES -

The Executive Committee is composed

of the Chief Executive Officer and the heads

of the four Business Units and the four Service
Units of Societe Generale Assurances.

PHILIPPE PERRET
Chief Executive Officer of
Societe Generale Assurances

LAURENT DOUBROVINE
Partnerships and Corporate
Development

AIRY GROSCOLAS
Resources

INGRID BOCRIS

Bancassurance and Digital
MAI NGUYEN Development
Finance, Investments

and Risks

PHILIPPE BOURRIN
Customer Relationship
France

LAURENT DUNET
International

' BRUNO GERIN-ROZE
Human Resources

DANIEL JOST
Corporate Secretary
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BANCASSURANCE AND
DIGITAL DEVELOPMENT

THIERRY BOUSQUET
Savings Technical Products

DANIEL CHEVALIER
High Net-Worth and
Private Banking Clients

MATTHIEU DURUT
Datahub i

LAURENT JOURDAN *1-"1_,

1T D b

Bancassurance Sales France #.

. D LN i E. ,L': =, chle

PARTNERSHIPS AND

CORPORATE DEVELOPMENT

FREDERIC BARROYER

Group Retirement
and Employee Savings

LAURENT BRUNO
Protection Actuarial

FREDERIC COIN
External Partnerships

MARTIAL DELONCLE

Automotive Partnerships

E DESTRE-BOHN
Monitoring

a
=

Life, Health and Group Actuarial

OUR GOVERNANCE TEAM

The Management Committee meets several times a year
to discuss Societe Generale Assurances’ strategy.

INTERNATIONAL

PATRICE BEGUE
Poland

CATHERINE DE LA CROIX
International Studies
and Development

JEAN ELIA
Luxembourg

THIBAUT FREMY
Sub-Saharan Africa

ARNAUD DE LA HOSSERAYE
Advisor

TAOUFIK LACHKER
Morocco

DAEC

JEAN-MANUEL MERCIER
Italy

="

ot T
o ——
Supervision

HIBAULT

CUSTOMER RELATIONSHIP
FRANCE

LAURENT BADUEL
Property & Casualty Claims Handling

JEAN-MICHEL CEDELLE
Life Insurance Client Relationship

WILLIAM CHONIER
Personal Protection Client
Relationship

ISABELLE GOLLIOT
Operations

PIERRE LE RUN
Property & Casualty Client
Relationship

LAURENT SALANIE
Customer Relationship
Transformation

FREDERIC SCRIBAN
Savings Client Relations

FINANCE, INVESTMENTS
AND RISKS

YANN BRIAND
Real Estate

YANN DASPET
Finance - Accounting
and Group Support

REDERIC DUCREUX
Group Assets, Liabilities and
Financial Management

DENIS HENKART
Asset Allocation

ERIC JOSEPH
Investments

ALIX MIGDAL
Budget, Reporting
and Financial Communication

JEAN-JACQUES PAVOT
Actuarial Supervision

FRANCOIS-GILLES DE SEDOUY
Corporate Finance
and Economic Studies

ANNE-LAURE SIRAND
Group ALM

ANTOINE TAVENEAUX
Risks

RESOURCES

THIERRY BLAIN
Quiality, Business Continuity
and Data

HUGUES FEYRIT
Information Systems

SABINE DE LATTRE
Organisation, Processes
and Transformation

ALEXANDRE MANCHET
Organisation and Projects

JANINE MORET
IT Production

HUMAN RESOURCES

VALERIE HUGUET
Client Relationship
France Human Resources

OLESYA OVANOVA
International Human
Resources

GWENAELE VOLE
Cross-functional
Human Resources

CORPORATE SECRETARY

CAROLINE DA SILVA
Compliance

CATHERINE DESLANDES-PERUCCO
Corporate & International

HERVE LASCOMBES
Legal and Tax

CHRISTOPHE PAUTET
Internal Control

MAHAMANE TOURE
Corporate Social
Responsibility

REPORTING DIRECTLY
TO THE CEO OF SOCIETE
GENERALE ASSURANCES

ALEXANDRE LECOMTE
Chief of Staff for Societe
Generale Assurances CEO
and Communication

MICHEL NOURY
Internal Audit

PHILIPPINE REDON
Communication
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A HIGH-PERFORMANCE

GROUP

CONTRIBUTION TO SOCIETE GENERALE
GROUP NET RESULT
in million euros

RESULTS

NET BANKING INCOME
in million euros

COST TO INCOME RATIO
in %

TECHNICAL RESERVES
in billion euros

963 147
887 136
421
40.1 3338
363
2020 2021 2020 2021 2020 2021 2020 2021
LIFE INSURANCE SAVINGS
GROSS WRITTEN PREMIUMS OUTSTANDINGS UNIT-LINKED
in billion euros in billion euros in savings life

24%

13.9

76%

2017 2018

136

126 126

13%

87%
2019 2020 2021

PROTECTION

PROPERTY & CASUALTY PREMIUMS

in million euros

781

2017 2018 2019

2020 2021

M France

insurance outstandings
at the end of 2021

37%
[ ]

PERSONAL PROTECTION PREMIUMS
in million euros

1,073

1,009

2017 2018

M international

1,091 1,115

29%

71%

2020 2021

SOCIETE GENERALE ASSURANCES -

SOCIETE GENERALE ASSURANCES FRANCE ASSET ALLOCATION
EXCLUDING UNIT-LINKED

BONDS BONDS

in assets under management rated at least AA
9 i bn EUR

716% 53%

BOND PORTFOLIO BY ASSET TYPE BOND PORTFOLIO BY RATING

48%

2% - Liquidity and other

3% - Alternative assets ——
8% - Equity related ——

6% - Other interest

rate products
71%

5% - Real Estate — — Fixed income

5% - Floating rate and —— BOND
inflation-linked bonds PORTFOLIO

BOND PORTFOLIO
BY GEOGRAPHY

BOND PORTFOLIO
BY COUNTERPARTY

__ 48%- Soverign
and similar

15% - Others — 20% - Corporate ——

8% - United States —

6% - Spain —
3% - Belgium — 24% - Financial —
1% - Austria — *

6% - United Kingdom —
5% - Netherlands —
3% - Italy — 4% - Covered —

52% - France 4% - Public sector
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